Female Entrepreneur’s Psychological Capital, Social Capital and Their Financing Intention: The Entrepreneurship Training as a Moderator 
He Gao
     Feng Wang
   Rong Ding

Abstract

In recent years, female entrepreneurs have played an increasingly important role in the entrepreneurial community, however, the intend of financing for women in the process of entrepreneurship is very low. From the point of view of the capital of female entrepreneurs, this paper takes female entrepreneurs as the research object, takes psychological capital as the independent variable, social capital as the mediating variable, entrepreneurship training as the moderating variable, construct and test a moderating model with mediating effect. The results show that psychological capital of female entrepreneurs has a significant positive impact on their financing intention, and entrepreneurship training plays a mediating role between female entrepreneurs’ psychological capital and financing intention. The psychological capital of female entrepreneurs with entrepreneurship training have a stronger positive impact on financing intention, and the moderating role of entrepreneurship training is realized through the mediating path of female entrepreneur’s social capital. For female entrepreneurs who have been trained in entrepreneurship, their psychological capital has a stronger impact on financing intention through social capital.
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1 Introduction

The 2017/18 Global Entrepreneurship Monitor (GEM) shows that female entrepreneurship has increased by 6.6% compared to the same group of 50 countries surveyed in 2016 and 2017. A women-focused report released by GEM in 2017 pointed out that of the 74 economies in 2016, a total of 163 million women are starting or operating new businesses, and 111 million women entrepreneurs are running established businesses. From 2014 to 2016, global women’s entrepreneurship activities have increased by 10% [1]. However, the "Chinese Entrepreneur" survey found that nearly half of women’s entrepreneurial sources of funds are self-owned funds, followed by borrowing from family and friends, while the ratio of bank loans and venture capital is relatively low, only 16.7%. Female entrepreneurs are willing to apply for bank loans only when private savings are insufficient. Modigliani-Miller theory holds that under effective market conditions, the value of the company has nothing to do with the capital structure of the company, but the actual market is not completely effective. Studies have shown that financing will positively affect corporate performance, Verena T. et al（2017）revealed that access to finance is an important hindrance to the performance of small entrepreneurial firms [2]. So, it is of great practical significance to study the factors affecting female entrepreneurial financing intention.
From the existing research system, the research on the factors influencing the financing of female entrepreneurs is mostly focused on the topic of human capital, social capital and institutional environment. Such as Brush, C.G. (1992), Fay, M. et al (1993), Boden Jr. (2000), Carter, N. et al (2003) and other studies the impact of human capital on financing of female entrepreneurs; Kuada, J. (2009), Lutter M (2015), Stuart,T. E et al (2007), Greene, P. G. et al (2001), Aidis, R. (2007), Li Xinchun et al (2017), Scott, T.W. et al (2014) , Yangjiandong et al (2010) analyzed the impact of social capital on financing. Zhang Ming et al (2012) put forward that psychological capital (self-efficacy, optimism, hope, resilience) in addition to human capital and social capital are also the core capital in the entrepreneurial capital structure of entrepreneurs [3], especially for female entrepreneurs [4]. However, there is less research on the link between entrepreneur’s psychological capital and entrepreneurship management, and the research on entrepreneur’s psychological capital focuses on the relationship between psychological capital and enterprise performance and entrepreneurial intention. Wang Di (2015) found that entrepreneur’s psychological capital and social capital are positively correlated with enterprise performance [5]. And the research of Saddam Hussain（2018）supported that the entrepreneurial self-efficacy partially mediates the relationship between proactive personality and entrepreneurial intentions of female students[6]. There is little research of psychological capital influence on financing intention of female entrepreneurs.

Based on the above analysis, this paper uses the literature research method and the empirical analysis method, around the psychological capital, the social capital and the financing intention relationship this main line, takes the Yunnan University Goldman Sachs “10,000 women” project graduation student as well as some female entrepreneurs in southwest region as the research object, Using SPSS24.0 software and AMOS22.0 to analyze the model and data, this paper studies the moderating role of entrepreneurship training in the relationship between female entrepreneurs’ psychological capital and financing intention, as well as the mediating effect of social capital. It is found that the psychological capital of female entrepreneurs has a significant positive effect on their financing intention, and entrepreneurship training has a positive moderating role in this influence path, social capital has mediating effect, and under the moderating of entrepreneurship training, social capital plays a complete mediating role between the psychological capital and financing intention of female entrepreneurs. To a certain extent, this paper expands the research scope of psychological capital, makes up for the lack of attention to the theory of psychological capital in the entrepreneurship research, also enriches and complements the theoretical research on the influencing factors of financing intention for female entrepreneurs.

2 Theoretical basis and research hypothesis

2.1 Psychological capital and financing intention
According to the research of Luthans, Youssef and Avolio (2006), four dimensions of self-efficacy, hope, optimism and resilience constitute psychological capital [7], which is the development state of individual’s positive psychology. Psychological capital is not fixed, but will be subject to the continuous influence of personal experience and external environment, can be developed and changed after receiving intervention.
Stereotypes about women lead women entrepreneurs to perceive “discrimination”. Fielden, S (2003) considered that women were less likely to apply for credit because they considered it difficult to obtain approval for their applications [8]. The study of Fabowale, L. et al(1995) also point out that when the capital structure of startups is taken into account, although there is no clear evidence that banks discriminate on the part of entrepreneurs who apply for loans, women themselves feel that they are indeed discriminated against when applying for loans [9]. Orser, B (2006) points out that while most people do not seek financing because there is no financing need, women are more likely not to seek external funding for fear of rejection [10]. Treichel, M and Others (1987) Use research data to confirm that, in the process of applying for bank loans, although the applications of female business owners are not easily rejected by banks, female business owners are more negative than male business owners and unwilling to finance external debt [11]. Women entrepreneurs’ strong sense of risk aversion leads them to be reluctant to bear the burden of corporate debt [12]. Studies such as Kimberly (2006) found that under the same corporate conditions, men received more bank loans than women, and gender was an important 11 factor in the rating of bank loans, which was a significant contributor to the gender stereotype of the social population. This has increased the rejection rate of female entrepreneurs for financing, and high-toughness entrepreneurs have been able to respond positively to such setbacks and continue to seek financing [13]. He Mingxia (2009) Empirical studies have also concluded that the higher the level of resilience of female entrepreneurs, the better the entrepreneurial development [14].

The low willingness of women entrepreneurs to grow, their lack of self-confidence and their ability to underestimate their abilities have also made it very rare for female startups to take the initiative to fight for foreign capital [15]. In the case of female entrepreneurs, inconsistencies with people’s stereotypes lead to significant social pressure on women involved in entrepreneurship, which not only weakens their entrepreneurial motivation, but also reduces their ability to access resources [16]. Jamali, D. (2009) found that self-efficacy, resilience of micro-level influence the Opportunities in the female entrepreneurial process [17].Because of the asymmetry of information between female entrepreneurs and investors (financial institutions), Arenius P (2006) studies have found that gender stereotypes in social groups make capital providers more inclined to view women’s entrepreneurial business as a hobby or as an interest in Housewives’ housework. Making its investment in female entrepreneurs unattractive [18]
Combining the above analysis, we put forward the following hypothesis: 

H1: The psychological capital of female entrepreneurs has a significant positive impact on foreign source financing.

2.2 Psychological capital and social capital

Both psychological capital and social capital belong to the entrepreneur capital, and the psychological capital, as the development state of the individual’s positive psychology, will have an impact on the individual’s behavior. The accumulation of female social capital needs the support of strong psychological capital, and the individuals with strong psychological capital are more willing to communicate and contact different people, and can establish good relations with others.

Tian Xizhou (2009) believes that both psychological and social capital are elements of human resources, and that social capital emphasizes “what you know” and that psychological capital emphasizes “knowing yourself”, both of which are key to the success of the Organization [19]. Zhang Hongfang (2009) social capital and psychological capital are the relationship between system Synergy, group psychological capital is the basis of social capital formation, group Psychological Capital promotes the formation of social capital through contagion effect, while social capital strengthens group psychological capital through the solidification of psychological contract within the group [20].

Combining the above analysis, we make the following hypothesis: 

H2: The psychological capital of female entrepreneurs has a significant positive impact on social capital.

2.3 Social capital and financing intention
Aidis, R. (2007) and others found that most of the informal social networks that have access to entrepreneurial resources are controlled by men [21]. The social network members of female entrepreneurs are mostly female or of the same ethnic group, which constitutes a single, homogenized phenomenon, and female entrepreneurs lack the instrumental use of social networks and social capital. As a result, women entrepreneurs have a much lower chance of getting venture capital than men. Female social capital can be passed as a strong signal to investors or financial institutions, Carter, N. et al. (2003) suggest that the accumulation of female social capital helps women obtain financing [22]. Li Xinchun et al. (2017) A cross-country (regional) comparative study based on GEM data found that the more social capital a female entrepreneur has, the more it helps them to obtain external equity resources (financing) [23]. Zhou Lin et al. (2018) found that social capital can convey to the outside world a signal reflecting the high quality of enterprises, which helps enterprises to obtain venture capital [24].
Kuada, J. (2009) empirically studied from the perspective of male and female entrepreneurs, found that Ghanaian women entrepreneurs are often more difficult to obtain bank financing than male entrepreneurs, but they will use social capital as a social relationship. Leverage the resources, and in the initial stage of enterprise development, women entrepreneurs often need to rely on social relations to obtain more support in moral and emotional [25]. Liu Shan (2005) through empirical research on entrepreneurs in Wenzhou and Jinjiang found that because the cost of trade credit is lower than bank loans, part of the external debt financing of these enterprises comes from trade credit between enterprises, enterprises and markets. The establishment of a good relationship between the relevant parties helps to obtain trade credits [26].

Combining the above analysis, we make the following hypothesis: 

H3: The social capital of female entrepreneurs has a significant positive impact on financing intention
2.4 The moderating effect of entrepreneurship training

Entrepreneurship training is a comprehensive capacity enhancement training for personnel and small business managers with the intention to start a small business, and the aim is to enhance their financial management ability and ability to participate in market competition, financial management ability, etc., by improving the psychology, management and management quality of the founder of the enterprise. So that small business founders can improve entrepreneurial performance. Studies have shown that entrepreneurship training can work with financial literacy to promote entrepreneurial success. Su Ying and others (2019) found that farmers who had participated in entrepreneurship training could enhance the impact of financial literacy on entrepreneurial decision-making [27].

Based on the above analysis, this paper puts forward the following hypothesis: 

H4: Entrepreneurship training is moderating the impact of female entrepreneurs’ psychological capital on their financing intention.
Combining with the derivation of H2, this paper further puts forward the mediating moderating effect model, that is, receiving entrepreneurship training can promote the expansion of female entrepreneurs’ social network and enhance the social capital of female entrepreneurs, thus promoting their financing. Based on this, the following hypothesis is put forward: 
H5: Entrepreneurship training in women entrepreneurs’ psychological capital through social capital indirectly affects the path of financing intention, play a moderating role, that is, received entrepreneurship training, female entrepreneur’s social capital mediating effect is stronger.

Based on the above analysis and assumptions, this paper presents a theoretical model as shown in Figure 1.
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3 Research Design

3.1 Research Sample

This paper mainly selects the graduates of the “10,000 women” project of Goldman Sachs of Yunnan University as the research object, and these graduates are from 14 different provinces in southwest China. The survey issued a total of 300 questionnaires, 268 recovery questionnaires, 245 effective questionnaires, effective questionnaire recovery rate of 91.4%.

3.2 Variable Measurement

On the basis of the current development of a more mature scale, this paper makes appropriate improvements and adjustments according to the research object and research content combined with the actual situation, in order to ensure that the specific Chinese-style scenario is met, 60 pre-survey questionnaires are issued, and the entries are modified according to the suggestions of the respondents. And with the relevant field experts to discuss, the measurement tools to revise and improve, the formation of the final survey scale. Likert5 point scoring method is used in all scales.

3.3 Common Method Deviation Test

Because of the particularity of the investigation object of this study, the questionnaire is distributed in the form of a combination of electronic questionnaire and offline paper questionnaire, and the questionnaire is designed to revise some of the cues and inductive words in the topic, and to disrupt the position of some of the items. After the questionnaire was recovered, the data of the preliminary processing was tested by Harman single factor to verify the homologous error of each variable in the study, the variance interpretation rate of the first factor precipitated when not rotated was 21.86%, less than 40%, and the common method deviation of the sample data was within the acceptable range [28].

3.4 Variable Reliability Test

3.4.1 Reliability Test of Variables

In this paper, the internal consistency coefficient (Cronbachα) is used to test the reliability of the scale, and it is generally believed that when α>0.7, we think that the reliability of the scale is acceptable.

(1) Social capital scale 

This paper uses the scale developed by Liao [29] and Yu Bing (2016) [30] to measure the social capital of entrepreneurs. Mainly measures the market capital, technical capital, government capital and market capital of female entrepreneurs, after revision, the scale includes 10 items, and the internal consistency coefficient of the scale is 0.821.

(2) Psychological capital scale. 

This study draws on the psychological capital scale (PCQ scale) compiled by Luthans (2007), including four sub-scales, which are hope, self-efficacy, toughness and optimism. Among them, hope and self-efficacy include 6 questions; toughness contains 5 questions; and optimism includes 3 questions [31]. The overall alpha coefficient of the questionnaire is 0.922, which indicates that the psychological capital scale has a high intrinsic credibility. Among them, the alpha coefficients of hope, self-efficacy, resilience and optimism were 0.860, 0.887, 0.812 and 0.799 respectively, all of which were greater than 0.7.

(3) Financing intention Scale 

This study mainly focuses on the problem of financing intention of female entrepreneurship, and draws on the financial scale of venture capital revised by Zhao Dysprosium (2009) in the design of scale. The main measurement of female entrepreneurs of external equity financing and external debt financing, of which external equity financing includes two items, external debt financing includes 6 topics, a total of 8 items [32]. The internal consistency coefficient of the scale is 0.851.

The reliability analysis of the above three scales shows that the scale used in this paper is suitable as the measurement tool.
（4）entrepreneurship training
This paper analyzes its moderating effects by whether it has received entrepreneurial training. It has defined as 0 for not participate in entrepreneurship training and 1 for entrepreneurship training.

3.4.2 Validity test of variables

The scale selected in this paper is derived from or adapted to the mature scale at home and abroad, and its content validity is guaranteed. In this paper, AMOS22.0 is used to analyze the structural validity of the scale, in which the fitting results of the initial model of the psychological capital and the venture finance scale are not ideal, and the model is modified according to the modified Model index in the output result of AMOS software. The principle of correction is not contrary to the model hypothesis and theoretical significance, and each time a higher correction index is selected for moderating. The results of the validity analysis of the questionnaire are shown in table 1, and the results show that the questionnaire has good structural validity.

Table 1 Validity Test Results

	    Index

Scale
	χ2
	df
	χ2/df
	GFI
	AGFI
	CFI
	RMSEA
	SRMR

	Psychological Capital
	272.477
	157
	1.736
	0.908
	0.876
	0.956
	0.055
	0.045

	Social Capital
	47.801
	29
	1.648
	0.962
	0.928
	0.971
	0.052
	0.045

	Financing intention
	23.874
	16
	1.492
	0.976
	0.945
	0.989
	0.045
	0.030


4 Empirical results and analysis

4.1 Related analysis

In order to explore the correlation between the variables, this paper makes a correlation analysis of the research data, the results of which are shown in table 2, there is a significant positive correlation between psychological capital and financing intention (the correlation coefficient is 0.334, p<0.001), and there is a significant positive correlation between psychological capital and social capital (the correlation coefficient is 0.540, P<0.001) , and there is a significant positive correlation between social capital and financing intention (the correlation coefficient is 0.380, P<0.001). The research hypothesis of this paper is preliminarily verified, and then the specific principal effect, mediating effect and moderating effect are tested by hierarchical regression method.

Table 2 mean, standard deviation, correlation coefficient of variables (N=245)
	Variable
	M
	SD
	1
	2
	3

	Psychological Capital
	3.910
	0.459
	1
	
	

	Social Capital
	3.758
	0.497
	0.540(((
	1
	

	Financing intention
	1.846
	0.717
	0.334(((
	0.380(((
	1


4.2 Regression analysis

4.2.1 The influence of female entrepreneurs’ psychological capital on financing intention and the moderating effect of entrepreneurship training

Before the regression analysis, the problem of multiple collinearity is not avoided, in this paper, before the regression, the variables are centered, and the variance expansion factor VIF value of each variable is between 1.163~1.445, which is within the allowable range, so there is no multiple collinearity problem between the variables. You can perform the next analysis.

This study first returns the psychological capital and financing intention of female entrepreneurs, and adds the moderating effect test of entrepreneurship training, the analysis results are shown in table 3. Model 1 is added to the age, the establishment years of enterprises, the number of employees and other control variables, and the results found that female entrepreneur age financing intention has a significant negative impact (β=-0.210, p<0.001), that is, the older women entrepreneurs, the less financing intention, indicating that older women risk aversion is stronger, more reluctant to engage in financing intention; the number of employees in an enterprise has a significant positive impact on financing intention (β=0.104, p<0.01), that is, the greater the number of employees in the enterprise, the more financing intention of female entrepreneurs ‘ enterprises. Model 2 puts psychological capital into the regression equation, and the results show that there is a significant positive correlation between psychological capital and financing intention at 0.001 confidence level (β=0.473), H1 is supported. From the group regression test of Model 4 and model 5, the R2 difference of two models shows that the moderating effect of entrepreneurship training is significant, and from the regression coefficient, the regression coefficient of participating in the Entrepreneurship Training group is larger and more significant, which shows that the entrepreneurial training is a significant positive moderation of the influence of female entrepreneur’s psychological capital on its financing intention. H4 is supported. Model 3 puts social capital into the model, and the regression results show that there is a significant positive correlation between the social capital of female entrepreneurs and financing intention (Β=0.509; P<0.001), H3 is supported.
Table 3 regression results of the moderating effect of psychological capital and financing intention and entrepreneurship training

	Variable
	Financing intention

	
	Model 1
	Model 2
	Model 3
	Model4（0）
	Model 5（1）

	Control variable
	
	
	
	
	

	age
	-0.210(((
	-0.179(((
	-0.192(((
	-0.096
	-0.208((

	Year
	0.074
	0.067
	0.042
	0.108
	-0.006

	number
	0.104((
	0.099((
	0.097((
	0.026
	0.169(((

	Independent variable
	
	
	
	
	

	Psychological

capital
	
	0.473(((
	
	0.449((
	0.476(((

	Mediating variable
	
	
	
	
	

	Social capital
	
	
	0.509(((
	
	

	R2
	0.108
	0.199
	0.230
	0.111
	0.277

	Adj R2
	0.097
	0.185
	0.217
	0.076
	0.255

	ΔR2
	0.108
	0.199
	0.230
	0.111
	0.277

	F
	9.851(((
	14.989(((
	18.041(((
	3.213(
	12.822(((


Note: The data in the table are collated according to the output results of SPSS24.0 software, and the p<0.05, p<0.01 and p<0.001 are expressed respectively.

4.2.2 The mediating effect of social capital on the moderating of entrepreneurship training

(1) The moderating effect of entrepreneurship training on the social capital of female entrepreneurs

In order to test the relationship between the psychological capital and social capital of female entrepreneurs, this paper takes social capital as the cause variable, psychological capital as the independent variable, and entrepreneurship training as the moderating variable for regression analysis, the regression results are shown in table 4. The regression results of Model 7 show that the psychological capital of female entrepreneurs has a significant positive impact on their social capital (Β=0.583, P<0.001), H2 is supported, and the difference between model 9 and model 8 R2 is significant, which indicates that the moderating effect of entrepreneurship training is significant, and the coefficient of psychological capital in model 9 is significant and larger than that of model 8. That is, entrepreneurship training is moderating the impact of female entrepreneurs’ psychological capital on their social capital.
Table 4 Regression results of the moderating effect of psychological capital and social capital and entrepreneurship training

	variable
	Social capital

	
	Model 6
	Model 7
	Model 8（0）
	Model 9（1）

	Control variable
	
	
	
	

	age
	-0.037
	0.001
	-0.011
	0.019

	Year
	0.063
	0.055(
	0.071
	0.029

	number
	0.014
	0.007
	-0.015
	0.035

	Independent variable
	
	
	
	

	Psychological

capital
	
	0.583(((
	0.392(((
	0.665(((

	R2
	0.023
	0.308
	0.167
	0.393

	Adj R2
	0.011
	0.297
	0.135
	0.375

	ΔR2
	0.023
	0.308
	0.167
	0.393

	F
	1.886
	26.936(((
	5.167(((
	21.680(((


Note: The data in the table are collated according to the output results of SPSS24.0 software, and the p<0.05, p<0.01 and p<0.001 are expressed respectively.

(2) Mediating effect of social capital 

This paper tests the mediating effect according to the mediation effect test procedure proposed by Wen Zhonglin (2006) [33]. In turn, control variables, female entrepreneurs’ psychological capital, social capital into the equation, and entrepreneurship training for group regression, through the hierarchical test method to test the mediating effect, the regression results as shown in table 5.

From Model 10, it can be seen that after the introduction of social capital of female entrepreneurs, the interpretation degree of psychological capital to foreign source financing is reduced, the beta value of female entrepreneur’s psychological capital drops from 0.473 of Model 2 to 0.249 of Model 10, and the significance is also reduced, which indicates that before joining the moderating effect of entrepreneurship training. The mediating of the social capital part of female entrepreneurs has the influence of their psychological capital on financing intention; from Model 11 and model 12, the difference of R2 is significant, which shows that the moderating effect of entrepreneurship training is significant, and the explanation of the psychological capital of female entrepreneurs in Model 12 is lower and not significant, The social capital of female entrepreneurs is significant at 0.01 levels (β=0.406, p<0.001). Comprehensive above analysis shows that entrepreneurship training in the psychological capital of female entrepreneurs through social capital indirectly affects the path of financing intention, play a moderating role, that is, received entrepreneurship training, female entrepreneur’s social capital mediating effect is stronger. H5 is supported.
Table 5 Regression results of the moderating effect of psychological capital, social capital and financing intention and entrepreneurship training

	Variable
	Financing intention

	
	Model 10
	Model 11（0）
	Model 12（1）

	Control variable
	
	
	

	age
	-0.180(((
	-0.093
	-0.216((

	Year
	0.046
	0.086
	-0.017

	number
	0.096((
	0.031
	0.155((

	Independent variable
	
	
	

	Psychological capital
	0.249(
	0.324
	0.206

	Mediator variable
	
	
	

	Social capital
	0.384(((
	0.319(
	0.406((

	R2
	0.247
	0.145
	0.329

	Adj R2
	0.232
	0.103
	0.304

	ΔR2
	0.247
	0.145
	0.329

	F
	15.848(((
	3.463((
	13.060(((


Note: The data in the table are collated according to the output results of SPSS24.0 software, and the p<0.05, p<0.01 and p<0.001 are expressed respectively.
5 Results and Discussion

5.1 Results
Taking the female entrepreneurs in southwest China as the research object, from the point of view of entrepreneur capital, based on the theory of information asymmetry and signal transmission theory, this paper research the correlation among psychological capital, social capital and financing intention. The results show that the psychological capital of female entrepreneurs has a significant positive impact on financing intention, through the mediating effect of their social capital, while entrepreneurship training has a significant positive moderate effect on the influence path between their psychological capital and social capital. 
5.2 Discussion
5.2.1 Theoretical findings
From the perspective of the Capitalization of female entrepreneurs, this paper probes into the moderating role of entrepreneurship training between psychological capital and financing intention, and the mediating role of social capital between psychological capital and financing intention, and the hypotheses have been supported through empirical research. That is, enhance the psychological capital, social capital of female entrepreneurs, and entrepreneurship training could Increase financing intention of female entrepreneurs.
According to the conclusion of this paper, in order to obtain more financing resource, female entrepreneurs should pay attention to the cultivation of their own psychological capital and strengthen their psychological capital in the process of starting a business. Entrepreneurship training can promote the improvement of women’s psychological capital and enhance their social capital, to obtain financing intention better, and then improve the performance of enterprises. In order to promote the improvement of entrepreneurial performance of female entrepreneurs, more and better entrepreneurial training platform and opportunities should be provided.
The study makes following contributions to the literature. First, by collecting data from the southwest part of China, the study explores social stereotypes of female in developing area, which adds our understanding about the factors of financing intentions of female entrepreneurs especially in the context of emerging economy. The study also tests the mediating role of social capital between psychological capital and financing intention of female entrepreneurs.
5.2.2 Practical implications

The financial support is crucial for female entrepreneurs while they begin their own start up business, but it depends on their own financing intention. To increase their financial intention, entrepreneurship training is needed to increase their social capital, so that to enhance their financing intention. entrepreneurship training for women such as Goldman Sachs “10KW” program is a good example of such training, in which the psychological capital of applicates will be tested by interviewing during training admission process. In addition to entrepreneurial courses, social capital training courses such as social communication should also be added to enhance their financing intention. 
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Figure 1 Theoretical Model
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